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Ethics in the Financial and Insurance Industries
Reasons for Much Consideration on Ethics in the Financial and Insurance Industries
Ethics refers to a system of moral principles that concern an individual’s judgment about right and wrong. It is also commonly referred to as moral philosophy which is a branch of philosophy that deals with defending, systematizing and recommending various concepts revolving around right and wrong behavior. Major areas within ethics include meta-ethics, normative ethics as well as applied ethics. It plays a significant role in day-to-day interactions of individuals with the people around them and the environment as a whole. People place much consideration on ethics in the financial and insurance industries for several reasons. 
According to Das (2011), the finance industry has been singled out as one that is characterized by rampant unethical behavior. Scientific research taps into the knowledge of organizational behavior, behavioral ethics, behavioral economics and psychology to point out three characteristics of the finance industry that account for the high ethical behavior in this industry (Pitesa, 2018). First and foremost, the industry is characterized by high levels of power and wealth even amidst economic crises (Bell & Van Reenen, 2013). This social position affects the feelings, thoughts and behavior of individuals and this explains the prevalence of unethical behavior (Emerson, 1962). Second, due to the high levels of power and wealth, this industry becomes competitive. According to Sucharow (2012), people feel pressured to conduct unethical practices by this high level of competition. Thirdly, people in this industry make important decisions in an anonymous nature. These decisions do not seem to have implications for specific people and this increases the propensity for unethical behavior (Pitesa, 2018). 
Financial and insurance industries are sensitive industries that impact directly on the lives of people. Financial institutions deal with money which is a medium of exchange without which the quality of human life would decrease significantly. On the same note, insurance firms offer financial protection or reimbursement against losses. They, therefore impact on sensitive aspects of life such as ownership of property, business, and health. These important roles in the society cause people to place much consideration on the ethics of the financial and insurance industries. 
In addition, financial and insurance industries have large numbers of consumers. For example, only 7% of Americans lack access to banking services as of 2015. According to Farber (2016), this number is declining since the Federal Deposit Insurance Corporation (FDIC) is increasingly encouraging financial institutions to allow low-cost back accounts characterized by low fees, low minimum-balance requirements and no overdraft fees. Financial institutions, therefore, affect the lives of most people. Even a single major unethical practice on the part of these institutions can have a detrimental impact on billions of people. As such, people place much consideration on ethics in the financial industry. 
The Importance of Ethics
Ethic is important in business for several reasons. First and foremost, ethical behavior on the part of a business organization may attract more customers to the firm’s services or products and consequently, raise profit margins. For example, customers are increasingly developing preference for ethically sourced products. An apparel company that only buys raw material sourced responsibly by a well-paid workforce without harming the environment; will find that this purchase strategy is a selling point for their products. Unethical behavior, on the other hand, is unpleasant to consumers and may discourage them from purchasing the products of a certain firm.  It may also ruin an organization’s reputation and make it less appealing to the stakeholders. Once lost, reputation is very difficult to rebuild. 
Besides attracting new customers, good ethical practices present an opportunity to maintain a good relationship with existing consumers, workers and other stakeholders. Enron, once a highly-reputed natural gas pipeline organization, grew to the extent of being ranked among the nation’s top ten publicly-held corporations. However, unethical practices by its employees compelled customers and stakeholders to end their cooperation with Enron and this brought the firm to its knees in December 2001.
Several laws require organizations to follow a certain behavior which in line with certain ethical standards. That said an organization which follows ethical principles diligently is less likely to violate these laws. This implies that they are less likely to waste valuable resources paying fines for poor behavior.  It is, therefore important to uphold ethical practices to avoid problems with the law. 
Perfectly Legal Ethical Lapses
Ethical lapses do not necessarily constitute criminal activity. Several activities within an organization can be unethical but fall within the confines of the law at the same time. Businesses operate under a wide range of regulations by regulatory agencies which are meant to ensure that their practices are ethical. However, the subjective nature of ethics implies that even perfectly legal business operations can be scrutinized as unethical behavior. 
For example, subjective ethics come into play in labor practices. Some organizations pay minimum wage for full-time employees. In the eyes of the law, this employment agreement is perfectly legal. However, these employees can barely meet their day-to-day financial needs and end up in debt. Another example is when an organization works legally with international suppliers whose labor practices do not match the ethical expectations of local consumers and other stakeholders.
Marketing ethics is another area where subjective ethics come into play. There is a fine line between persuasion and manipulation. For example, banks used to entice teenagers to open credit accounts before the Credit Card Act of 2009. While this was perfectly legal, the banks acted unethically by taking advantage of the unsuspecting teenagers who did not have a clear perspective of the implications of high-interest debts. Another example is when gambling commercial showcase tempting testimonies of their winners; some even showing off large amounts of cash in a world where gambling addictions can ruin many lives. 
While none of the above-mentioned activities constitute criminal wrongdoings, organizations should put their impacts on the society into consideration. The impacts of businesses on the society can act as a measure that influences whether consumers see an organization as respectable or not. This, in turn, has a direct impact on the growth and prosperity of a business. 
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